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Creating Successful enewsletters

1. Appeal to the viewer
Include images to make your e-newsletter appealing to the viewer. Avoid ‘dated images’ Link images/graphics to your website. Your enewsletter should be designed with the viewer in mind, images should be up to date and relevant, reflect the message you are communicating and should naturally fit in with your branding and company personality.



2. Ensure all images have ‘alt tags’
Unless your recipient requests to download images, they will not be seen. 
You should ensure all the images in your enewsletter have ‘alt tags’ otherwise blank boxes with red ‘x’s will be shown. 
Labels called ‘alt tags’ are also for people who are visually impaired and use ‘screen readers’ to read out the content to them. Legally If your images do not have ‘alt tags’ you can be accused of discrimination. (This goes for websites too)
Avoid Flash animations in enewsletters and remember animated gifs will only be viewed as static images in Outlook 7.



3. Maintain Brand Consistency
It should be clear which company the e-newsletter is from and your logo must be clear and not blurred or pixellated. 
Use professional graphics programmes such as Photoshop or iIlustrator if possible. Or if your designer has supplied the graphics then scale down rather than stretch the images. http://www.picnik.com/ 
Where possible mimic the style and colours of your website so that when viewers link through they can be certain that they are dealing with the same business. Design a template that you can use each time for your enewsletters to save time and stick to it so receivers recognise you have sent it.



4. Use sans serif fonts 
Use fonts such as such as Arial/Verdana, which everyone has on their computers. Using obscure or fonts you have purchased or downlaoded, may look good on your computer but these will default to alternatives, which you have no control over on other peoples’ computers. If your brand requires certain fonts then create these elements as images within your newsletter to maintain consistency. 



5. Keep text clear and easy to read 
Provide viewers with clear, attention grabbing headings and brief paragraphs of information then provide links (Preferably to your own website’ for more detail.) Answer your viewers questions to build trust and rapport but avoid ‘techno-speak’ and ‘what we do’ your viewers are looking to be educated by your knowledge. Avoid any graphics behind your main articles and there is sufficient contrast between the text and the background it sits against to ensure your enewsletter is easily read.



6. Express the ‘voice of your company’
Ensure the content is in the ‘voice’ of your company, if you are the person they will be contacting then start to build that rapport with them as soon as possible and include a photo of yourself in your enewsletter if you’re comfortable in doing so.




7. Check and double check
Always send a copy to yourself and someone else to check over, keep the message positive, check spellings, ensure all links work, images are named and download correctly. It is advisable to check how your e-newsletter previews on an apple mac and a pc and there are inconsistencies.



8. Prominent contact details 
Make your phone number and email link prominent on your enewsletter. Have separate ones if possible to monitor where your leads are coming from. 



9. Email marketing is 10% IT and 90% marketing! 
Yes you have to get the IT right but in the end the receiver doesn't care about all that. What they do care about is what you've got to say. So the content of your enewsletter is the most important element. If you think your enewsletter isn't generating any business or you're not sure how you can monitor its success, then book onto our £50 review and we'll help you sort it out on 0121 636 0900.

10. Keep it up! 
Keep your business ‘name’ in front of your customers with regular contact. Especially in uncertain times, if they don’t hear from you, you may be forgotten. If you claim it’s going to be a monthly enewsletter then book time aside each month to write one and send it out. If time’s going to be an issue then better to make it quarterly or be honest and say "sign up for occasional updates and useful information.Want to improve your enewsletter, or discuss ideas for an online campaign? 


Ideally, we would like to speak to you in person so we can fully understand your business and the personality that drives it. 

Book your £50 marketing review to find out how you can make your website work harder for you to create more quality leads from your website on 

0121 636 0900. 

Live outside of Birmingham and The West Midlands? We can still talk face to face via Skype, isn’t technology wonderful? Call us for our Skype name and to book your review time.

Remember to follow us on Twitter @mintycreative and Facebook for unique offers, tips and promotions.

Pam Neaves

Creator 

Powerful strategies for online and printed communication 
to help your business grow.
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