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Making the most of your website

People don’t look for my services online?

Using ‘Google’s Keyword Tool’ http://goo.gl/8wMqw you can see what people are searching for online in relation to your business. Even if most of your business is done face to face or by referral, potential customers will more than likely visit your website to check out your history and credibility in your field. Think of your website as a 24hr brochure or shop front which will constantly be promoting you even whilst you’re asleep. 

I have a website but it doesn’t bring me any business?

Your website is an important cog in your marketing engine and cannot work solely on it’s own. Ask yourself these following questions and if you answer ‘no’ to any of them then get some advise from a website expert to find out why your marketing isn’t driving people to your website.

Does my website look professional and trustworthy?

Is it being found for the search terms my potential customers will be using?

Is it easy for people to contact me from my website?

Is my website address on all my marketing communications?

Am I promoting my website on other relevant directories and websites?

Is there a reason for people to contact me from my website?

How will people find my website?

When people type a question or phrase into the Google search engine, Google responds with the most relevant web pages for your search. Website optimisation ensures that your website content and coding contains as many of these popular phrases relevant to your products or service. 

How do I know if people are searching the internet for me?

Once your website is launched you can track how your website is performing in the Google rankings through Google analytics http://goo.gl/bYH4B or your web hosting company may supply their own version of statistics. It’s important that you monitor and understand these on a regular monthly basis as they will tell you which pages are the most popular, what keywords people are using to find you and which websites are driving traffic to yours.
Should I launch my website even if it’s not perfect?

Yes Yes Yes, treat your website as a constant beta test, the sooner your website is submitted to the search engines, the sooner it will be seen and ranked. The beauty of it being on the internet is that it can be changed relatively easily – especially if you have a content management system, which will allow you to make changes yourself. Get it online, monitor it’s progress and adapt and change your content according to the results. 

What do the statistics and analytics mean?

They can be a bit absorbing and overwhelming, we dedicate entire days to monitoring website’s progress and adapting content to ensure your website is high up in the search rankings. We’re happy to explain the content of the analytics to you and the important points to keep track of as part of your website review. Book your £50 review on 0121 636 0900
Ideally, we would like to speak to you in person so we can fully understand your business and the personality that drives it. 

Book your £50 marketing review to find out how you can make your website work harder for you to create more quality leads from your website on 

0121 636 0900. 

Live outside of Birmingham and The West Midlands? We can still talk face to face via Skype, isn’t technology wonderful? Call us for our Skype name and to book your review time.

Remember to follow us on Twitter @mintycreative and Facebook for unique offers, tips and promotions.

Visit our website to discover what our clients have to say about us:

www.mintcreative.co.uk or drop us an email for any specific questions we haven’t covered refresh@mintcreative.co.uk
Pam Neaves

Creator 

Powerful strategies for online and printed communication 
to help your business grow.
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